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IBEACONS TO PUSH DATA
In 2014, Macy's installed iBea-
cons in their stores to push 
notification of sales to in store 
customers. 

FACIAL RECOGNITION
Retailers are finding a new way to use a system that originally 
was used to keep known shoplifters out of their stores. They 
are now utilizing facial recognition technology to be able to 
better welcome their returning customers. Staff are sent an 
email, text, or SMS alert that includes the customer's picture 
and specialized data that the customer has provided.

"SHOW ME THE LOVE!"

With retailers collecting customer 
data—from social media to online 
searches to in-store purchases—
they need to find smart meaningful 
ways to use this data to gain con-
sumer loyalty. "In 2014, enterprises 
have spent on average US$8mm on 
big data related initiatives." 1 

If retailers want to garner longterm 
customers by using big data, they 
need to provide personalized ex-
periences both virtually and physi-
cally, optimizing the in-store expe-
rience and training "up" their staff 
on customer service. The retailers  
who find ways to use their big data 
to make individuals feel unique and 
special, will be the retailers who 
come out on top in this new era of 
customer loyalty.

 

Companies like Zappos, Net-
flix, and Amazon are already 
starting to provide personalized 
options to  their online platforms.   
A user logs in and they are provid-
ed an area that has suggestions of 
items of interest based on your 
past clicks and purchases. 

Macy's has started using iBeacons 
to communicate and push promo-
tional offers to customers while 
they shop in-store.  Other retail-
ers, like A&F, utilize their twitter 
and email accounts to provide 
focused promotions to get their 
customers into stores or online 
for purchases. 

Additionally, facial recognition 
systems are starting to be adopt-
ed to identify customers at they 
enter the store, so merchants can 
personally greet them by name. 

Now that retailers know all about us, they need to 
use this data to provide a personalized relationship
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“Retailers will be able to predict what we 

need when we need it.” —Chris Donnelley, 

managing director for retail at Accenture Strategy 2
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